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Reaching different target audiences with a different purpose

Businesses 
and 

government 
institutions

Political 
stakeholders

society Labor market

Earning capacity Policy making

Insights Recruitment
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Brilliant failures
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“why don’t you start giving more money to the 
poor?”

“totally immoral propaganda! My health is not your 
concern, nor of the government”

“Cheap sales pitch!”
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…getting too close on social media

We live longer but unhealthier. This is the time to prevent and reduce 
lifestyle diseases such as obesity and diabetes with smart solutions. 
#thisourtime. This is how we do it > https://tno.to/i3p

Time for a healthy society | TNO

Social messages give lots of engagement, but be aware 
of the sensitivity

https://tno.to/i3p


• No SEO optimisation, no search volume

• ‘in the blind’: PDF download without a form

• 12 visitors in the past 6 months

• …mainly TNO employees
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…an overly technical message with a 
completely inaccessible download

Time for a healthy society | TNO

Does it make sense to place an article when there is no 
Google search volume on it?

1. Google (SEO) > 40,6%
2. Direct > 31%
3. Google (SEA) > 8,5%
4. LinkedIn > 5,1%



• High costs

• Low quality of traffic

• Bad for brand reputation
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…Facebook instream video ads: bureau 
forgot to block off-topic video’s

Time for a healthy society | TNO

Be alert: what places do you want exposure?

…and where not? 



Successful campaigns
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Target audience:

Young technical professionals, MSc, 
PhD

Target:

Get into contact with as many high 
quality professioals as possible

Comms mix:
• LinkedIn & Instagram
• Supported by large branding 

campaign on TV/ online

Results:

• 271 candidates

• 1,11% CTR

• High quality response

Traineeship recruitment campaign

Campaign passport
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How branding and 
recruitment can 

reinforce each other



Target audience:

NGOs, EU industry and government

Goal:

• Thought leadership on MP

• Contact moments

• provide inspiring insights

• feels addressed and takes action

Resources:

Scientific report, media knowledge 
session, social posts/ads, SEA, 
microplastic test, Email flow, exhibition 
materials

Results:

• media attention! (#90)

• > 900 downloads

• Political arena

• Contacts industry and governments

Microplastics campaign 

Start
Start paid 
socials NL

Landingspagina
mailing

SEA
Paid socials

Media kennissessie

Do the MP 
test

Masterclass 
I&W

Congresses(EU), 
tradefairs

Mail flow

Microplastic test

EMT/Environment & Sustainability

campagnepaspoort

Ocean Race

socials

320k

Tradefairs & ocean race

Make it snackable, 
seductive and claim the 

domain

https://www.linkedin.com/posts/tno-duurzaam_test-je-kennis-met-de-microplastic-test-activity-7004427958664757249-Jhd7?utm_source=share&utm_medium=member_desktop


Target audience:

Administrative advisors, program 
managers, & policy advisors. (approx. 
500)

Goal:

• Strengthening TNO's position (from 
contractor to strategic partner)

• Increase number of contacts

• Engaged community

Resources deployed:

articles, whitepapers, podcast, webinar, 
live event

Channels

email marketing, socials (organic, paid), 
SEA, newsletter, publications (owned, 
earned, paid)

Results:

• 400+ new contacts

• Better insight into information 
needs, increased engagement

• Many new BD contact moments

Campaign passport

Campaign Accessible cities / digital twin

Start: LP, articles, papers, SEA, LI paid en social organic

Mailing 2Mailing 1 Mailing 3 Re-activation Webinar

Hyperfocus on your 
target personas and 

their needs
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Take away: 

Moonshots

“I believe this nation should commit itself to achieving the goal, 
before this decade is out, of landing a man on the Moon and 
returning him safely to the Earth.”
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“control over 
climate change 
before 2030 with 
satellite 
technology”

“Our mission for 2030: 
this is how we spot big 
polluters from space”

Multimedia approach, paid & organic

Moonshot - podcast 
series:



Moonshots…

• help making complex messages accessible

• make communication more appealing

• have a positive impact on TNO's reputation

• Moonshots help recruit new staff

Internally

• inspire TNO workers through concrete visions of the future

• encourage us to consider 'innovation with the end in mind’ 

• contribute to raising pride in TNO

Increasing engagement

Seeing without being seen
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Place text here
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The end



• Sustainable industry-campaign leading to massive 
enthusiasm in the market

• Internal (research) colleagues were not sufficiently 
informed

• Business proposition not ready to market

• No call-to-action, no measurable results
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…multimedia campaign lacking follow-up 
and internal alignment

Time for a healthy society | TNO

Always start with internal marketing and support in 
the business

branded 
Content
500 contacts

Webinars
705 part.

Podcastseries
4500 part.

Video testimonials



Target audience:

• Energy sector: project developers, 
grid operators, energy suppliers, end 
users, industry

• Energy policy officers

Goal:

Claiming domain: offshore wind system 
integration

Contacts B2B/B2G 

Results:

• Visibility:150,000 target audience

• Webinars: 2,000 participants

• Many contact requests

Campaign offshore wind

kennissessie
media 

Download

paper

Mail campaign

Campaign ads

Webinar 1 Webinar 2

Campaign passport

Claim the domain, 
connect your audience, 

take the lead
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https://www.linkedin.com/feed/update/urn:li:sponsoredContentV2:(urn:li:share:6990678705299709952,urn:li:sponsoredCreative:216478553)/?actorCompanyId=3614&viewContext=REVIEWER
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